Salem Plan New York Metro Reg ion 


• Total call base 10,987 

• Total promotion base 10,583 calls excluded P.M. exclusive and lock out. 

• B1G1F styles prefer 4 new box introductions as 70% of current marketplace is box 
styles. 

• Display needs at 50% of allocation. 

; • Region would like to test selling B1 GIF to wholesale for full price on both packs. 

Sales Reps would then pay retailers when product received. This will give RJR total 
control of BSGSF, as they will have no value until we pay retail for gratis. 

- Soft pack styles to be placed in primary PCD locations and discounted at . 300 , 

• DPC - 2,000 additional displays will be needed for a total of 7,000, majority will be 

• r b worked as 2 ctn. 

• DPC promotion .300 off per pack, prefer to have product prestickered and black lined 
at factory. This would allow off invoice product at the subjobber level where most of 
the DPC is placed. 

• Direct Account disruption bonus $ 14 per 6M case based on an average of 2 weeks 
business, or a similar program. 

J, 

L~ 




tLub 


i5oiirc&i±i.ttns://www.industrvdncumfints.ucsf.edij/dor:R/mrnvf .100 


51847 7776 


